
Bev

Scenario: 
Bev visits the site for the first time and is looking for a birthday gift for her grandson

Persona 1: Bev
73 Year Old Grandmother
Cares about being a hip-grandmother 

“I don’t want my grandkids to remember me as an old senile granny!”

Bev is the proud grandmother of 12 grandchildren that are all under the 
age of nine. Bev is concerned that there are too many digital distractions 
for her grandchildren and they are becoming “less smart” than they 
could be. Instead of telling her own children to turn off the video games, 
or shut down the TV, Bev has decided to take the distraction problem 
into her own hands. She will only buy toys that are high tech, hands on, 
and educational. She also wants to be the cool grandmother that knows 
about technology. 

Bev’s Go-to Brands: Nintendo, Fisher Price, Lego, Barbie

Bev’s Channels: Her daughters desktop iMac or her daughters iPad 

What she needs from an online store:

- announcements about the latest high tech toy 
- trust that if she puts her credit card in that she will not be getting 
scammed 
- finding a sale, because she likes deals! 
- she needs it to be an intelligent experience, the internet makes her feel 
smart and young

Pain Points:

- menus are always confusing 
- she can’t figure out how to search for a product 
- she doesn’t like how small the images and the text appear on most 
websites 
- she wants to know the weight and dimension of all the products 
- back buttons vs. the browser back button is a hard concept for her to 
grasp 
- sharing is not a concept she gets

Browses New Arrivals 
 on Shop Page

also filters results by difficulty level

Enters site using url
Browses Homepage

Checkout Page
Enters checkout information

Confirmation Page

Clicks 
“Shop” 

Adds Product
To Cart

Clicks
“Checkout”Exits Site 

Personas & User Flows


